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Marketing to Businesses 
BEST PRACTICES 
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Marketing is Part of the Program Strategy 



Need for programs to be more cost effective. Build 
customer relationships across all offerings, over time. 

Collaboration with stakeholders to ensure clear messaging. 
Access to data to inform strategy and measure results. 



Our Solution 
Define goals and strategies for the year in collaboration with your program. 

Create and share your annual marketing plan to meet company goals. 
 



Our solution 

Survey 
- Non-participants and 

participants 
- Program leads 
- Stakeholders 

Research 
- Past collateral and results 
- Market trends 



Our solution 
Develop branding, messaging and creative based on research. 

Carry key messaging and themes throughout campaigns. 



Our solution 
Develop branding, messaging and creative based on research. 

Carry key messaging and themes throughout campaigns. 



Our solution 

Measure results to  
gauge success. Re-evaluate to 
inform future strategy. 
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Thank	  you!	  
	  

stephanie.gray@csgrp.com	  

elisia.choi@csgrp.com	  
	  


