
Case	
  Study:	
  Alpaugh	
  Community	
  
Outreach	
  Event	
  

Marke<ng	
  and	
  Outreach	
  	
  
Best	
  Prac<ces	
  



Marke<ng	
  Perspec<ve	
  

•  Preparing	
  the	
  collateral	
  that	
  was	
  dispersed	
  to	
  
the	
  community	
  	
  

•  Making	
  sure	
  the	
  collateral	
  was	
  directed	
  to	
  the	
  
right	
  residents	
  

•  Gaining	
  Partnership	
  recogni8on	
  in	
  the	
  
communi8es	
  

•  Providing	
  a	
  good	
  public	
  image	
  for	
  the	
  u8lity	
  
partners	
  



Best	
  Prac<ces	
  

•  The	
  importance	
  of	
  cra=ing	
  your	
  message	
  to	
  
reach	
  your	
  target	
  audience	
  of	
  City/County	
  
residents	
  
	
  

•  Dispersing	
  the	
  event	
  informa8on	
  through	
  the	
  
right	
  channels	
  



Cra?ing	
  Your	
  Message	
  

•  Know	
  what	
  will	
  bring	
  residents	
  to	
  the	
  event	
  
Ø 	
  Giveaways	
  
Ø 	
  Barbeque	
  
Ø 	
  Entertainment	
  
Ø 	
  Vaccina8ons	
  
Ø 	
  Languages	
  
	
  

•  Connect	
  with	
  the	
  elected	
  official	
  for	
  the	
  area	
  
Ø  A	
  trusted	
  source	
  in	
  the	
  community	
  
	
  



Collateral	
  Examples	
  



Dispersion	
  of	
  Informa<on	
  
•  Don’t	
  be	
  afraid	
  to	
  reach	
  out	
  to	
  local	
  organiza8ons	
  

Ø 	
  	
  Explorers	
  
Ø 	
  	
  High	
  School	
  Key	
  Clubs	
  
Ø 	
  	
  Local	
  Chambers	
  

•  Use	
  the	
  City/County	
  Resources	
  
Ø  A	
  note	
  added	
  to	
  those	
  in	
  a	
  given	
  zip	
  codes	
  u8lity	
  bill	
  
Ø  U8lize	
  those	
  resources	
  that	
  will	
  be	
  aPending	
  event	
  
	
  

•  U8lize	
  USPS	
  Direct	
  Mail	
  Services	
  
Ø  Gets	
  mail	
  to	
  those	
  within	
  a	
  given	
  zip	
  code	
  


