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About the San Gabriel Valley:

200 square miles
2 million residents

- 31cities
Economically and ethnically diverse
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: . Employment Distribution
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- Largest business sectors
are trade, manufacturing,
healthcare and hospitality Hugncid
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- Many cities have
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4 Other Industries
12.4%

Trade

“traditional downtowns” 65% O
as well as shopping
centers/mini-malls , :
o Business Revenues in the
- Significant number of San Gabriel Valley

ethnic Sp e Cialty Store S ;I’ser:“t::g::)t Industries by Revenue 2012

- Chambers of commerce retaitioce | < -
Manufacturing _ $15,425.4

haVe large p artl Clp atlo n Professional, Sciem:izd:::c::::j:ii _ $7,36:1:4266l2

Leisure & Hospitality - $3,203.0

frO m hO me - b aS e d Administrative Support, Waste Mgmt Srves - $2,869.2
Other Services . $2,181.7

bUSine S S e S Transportation . $1,935.6

Real Estate Services . $1,485.0




SGVEWP Focus:
Focus on small, independently owned

businesses |
Engage established channels of communication B
Leverage existing resources

rm




SGV Go Green Business Challenge
- Launched in May 2015

-  Goals:

- To help businesses integrate energy efficiency
and environmental responsibility into their
operations

- To provide public recognition to businesses that
show exemplary practices in energy efficiency
and water conservation

- Low barrier to participation 35" SE|F-ASSESSMENT
- Encourages EE retrofits, L/ CHECKLIST

behavior changes and

Your self-sssesament checklist will help you visualize the energy efficiency sirategies you

benchmarking e i e i s
- 3 levels of participation
- Checklists and information

tailored to business sectors




Progress to dat
o 10 businesses participating
o Varietv of business tvoes (hotel. food sector. commercial)
o Engagement of chambers and other local business groups



Challenges:
- Property owner/tenant issues
- Language and cultural
barriers
- Engaging decision makers




~ 2 Other Opoortunities to Engage Businesses

Partnering with direct install program
Branding PACE as a tool for economic
develonment

Engaging economic develonment staff at cities
Educating businesses and citv staff on
legislative and reculatory changes (i.e.
henchmarking, net zero)
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